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Abstract: Thisustudy aimsuto: (1) determineuthe influence uof using the socialumedia platform TikTok asua 
sourceuof adventure tourism informationu in the Special Region of Yogyakarta on Generation Z; (2) 

understand how the TikTok platform can affect GenerationuZ’s perceptionuof adventure tourism 

destinations in the Special Region of Yogyakarta; (3) explore GenerationuZ’s perceptionuof the authenticity 
of adventure tourism content presented on th TikTok platform. The method used is quantitative with an 

associative approach, where TikTok is the independent variable and the source of adventure tourism 
destinations is the dependent variable. The study involved 100 respondents using purposiveusampling.uData 

wereucollected through anuonlineuquestionnaire that had beenutested foruvalidity andureliability, resulting 

in 29 valid statements with auCronbach’s Alphauvalue ofu0.929 for variable X andu0.934 foru variable Y. 
datauanalysis wasuconducted usingusimple linearuregression anduT-test. Theu result showeduaupositive 

andusignificant effectuwith ausignificance valueuof 0.001uand regression coefficientuof 0.680. TheuR 
Square (R²) value ofu0.463 indicatesuthat 46.3% ofuthe variationuis influenced byuTikTok usage, whileuthe 

remainder is influenced by other factors. These findings affirm thatuTikTok notuonly serves asuan 

entertainmentumedium butualso becomes a source of reference before deciding on adventure tourism 
destinations for Generation Z. 
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 INTRODUCTION 

 

Theodevelopmentoof information technologyoinothe Industry 4.0 eraohas transformed everything 

in life, including theotourismosector. Socialomediaois now usedoasoa primary means of 

communication and dissemination of digital information (Rahardaya & Irwansyah, 2021). Social media 

is no longer simply a means of communication; it has also become aosource ofoinformationoand 

tourism references, particularly for adventure tourism. Socialomedia facilitates users' independent 

content production and distribution (Aviarni et al., 2020). Among various platforms, TikTok has 

emerged as the dominant platform accessed by Generation Z, with a usage rate reaching 42.27%, 

surpassing Instagram, YouTube, and Facebook (Leap, 2025). 

TikTok offers an interactive short video format, supported by an algorithm that adapts content to 

user preferences, creating a more personalized and engaging experience (Widiawanti et al., 2023). 

TikTok's success is also supported by its user-friendly approach and ease of use, enabling it to reach 

people of all ages, backgrounds, and diverse interests. These characteristics make TikTok highly 

relevant as a primary reference source for young travelers seeking travel inspiration, particularly for 

adventure tourism, which emphasizes exploratory activities, challenges, and hands-on experiences in 

the outdoors. 

The Special Region of Yogyakarta Province has significant potential for developing adventure 

tourism, which offers exploratory, challenging, and educational experiences through activities such as 

cave tubing, body rafting, and lava tours (Siregar, 2025). Adventure tourism can provide psychological 

benefits and raise awareness of environmental conservation (Aisyah et al., 2025). These characteristics 

align with tourist preferences, particularly among Generation Z, who tend to favor authentic, 

challenging, and nature-based experiences (Akbar, 2025). 

The presence of TikTok in the context of tourism digitalizationohas hadoa significantoimpact onothe 

promotion and dissemination of information about adventure tourism destinations in Yogyakarta. 

Tourist behavior in planning trips has also shifted. According to Kompas.com, a study in the 2022 

YouGov Report on travel and tourism found thatoapproximately 39%oofoGenoZ rely on socialomedia 

asoaoprimary sourceoforoplanning their travels (Kompas, 2022). This shift is dominated by Generation 

Z, which has a higher tendency to rely on visual-based content and user experience. GenerationoZ itself 

isoa cohort bornobetweeno1995 ando2010 and grewoup amidstothe developmentoofodigital 

technology, othus possessing characteristics that are adaptive to technology ((Made Nugraha Regita et 

al., 2024); (Nurlaila et al., 2024)). 

Although TikTok usage inotheotourism sector continues to increase, supported by Generation Z's 

tendency to rely more onosocialomedia as a sourceoofoinformation, TikTok's role as a reference source 

for choosing adventure tourism destinations has not been fully empirically tested, particularly in the 

Special Region of Yogyakarta Province. Thisosituation indicates aogap betweenotheohigh leveloof 

TikTok usage intensity and its influence on the search for references for adventure tourism destinations. 

Therefore, othis research isoimportant tooconductoto determine theoinfluenceoof TikTok socialomedia 

aosa reference sourceofor adventure tourism destinations inothe SpecialoRegion ofoYogyakarta 

Province, especially among Generation Z. 

  

METHODS 

 

Research Type 

Thispstudy employed apquantitative approachpusing anpassociative approach, using a questionnaire 

as the primary instrument. 

 

Time and Place 

Thispstudy waspconducted online usingpGooglepForms as thepmedium for questionnaire 

distribution. Although data was collected online, the study was limited to Generation Z respondents. 

The research object was limited to the role of the TikTok platform as a reference source for tourist 

destinations, and the research location was limited to adventure tourism destinations in the Special 

Region of Yogyakarta Province, in accordance with the focus and limitations of the study. This study 

took place from December 2025 to February 2026. 
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Population and Sample 

Theppopulation inpthis studypwaspall individuals belonging to the Generation Z category who use 

TikTok as a reference for finding adventure tourism destinations inpthe SpecialpRegion ofpYogyakarta 

Province. pThe samplepsize forpthis studyp was 100prespondents selectedpusing a purposivepsampling 

technique. p 

 

Instrument and Data Collection Technique 

Thekresearcher collectedkdata by distributing ankonline questionnaire tokGeneration Z inkthe 

SpecialkRegion ofkYogyakarta Province. The questionnaire waskscored usingka Likert scale of 1–4. 

 

DatakAnalysiskTechniques 

Thekdatakanalysis conducted inkthiskstudy involved several stages, including prerequisitekanalysis 

tests, kwhich includedknormalitykand linearityktests. Once thekassumptions were met, the hypotheses 

were tested usingksimple linearkregression analysis followed by akT-test. 

 

RESULT & DISCUSSION 

 

Resultsl 

Description oflResearchlResults 

Thislstudy consisted of twolvariables are theluselof social media Tiktok aslthelindependentlvariable 

(X) landlthe source of reference for adventure tourism destinations as the dependent variable (Y). 

Questionnaireslwere distributedlto 100 respondentslbelonging to GenerationlZlin the Special Region of 

Yogyakarta Province, grouped by age and gender. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Theldistribution oflrespondentslby age showslthat the majority oflrespondents are between 18 and 

25 years old (93%), while those under 17 and 26 and 35 years old represent relatively small numbers. 

This indicates that the use of TikTok as a reference source for adventure tourism destinations is 

dominated by Generation Z, aged 18 and 25. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Respondents' Age Percentage Diagram 

Figure 2. Percentage Diagram of Respondent Gender 
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Respondent distribution by gender shows that the majority of respondents were women (65%), while 

only 35% were men. This suggests that women predominantly use TikTok as a source of information 

for adventure tourism destinations. 

 

Description of Variable Analysis 

This study consists of two variables are TikTok social media usage as variable X and adventure 

tourism destination reference sources as variable Y. Before conducting the analysis prerequisites and 

hypothesis testing, their validity and reliability were first tested. 

1. ValiditygTest 

This testlis usedlto measurelthe appropriateness orlvaliditylof the questionnairelused for 

research or data collection. 

 

Table 1. Validity Test of TikTok Social Media Usage  

 

 

 

 

 

 

 

 

 

Inlthislstudy, lthe resulting datalwas tested usinglthe ProductlMoment method as a validity test, 

with the predetermined stipulation that if the correlation coefficient (r count) > rltable, lthe 

statement isldeclaredlvalid. ThelPearson correlation (rlcount) for all items islgreater 

thanl0.361, thus concluding that all items in the TikTok social media usage variable are valid. 

 

Table 2. Validity Test of Reference Sources for Adventure  

Tourism Destinations 
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In this study, the resulting data was tested using the Product Moment method as a validity test, 

with the established provisions that if the correlation coefficient value (r count) > r table, then 

thebstatement isbdeclaredbvalid. Which can be seen that the Pearson correlation value (r count) 

on all items is greater than 0.361, so itbcan bebconcluded thatball items of thebstatementbof 

the reference source variablebfor adventure tourism destinations are declared valid. 

2. Reliability Test 

Thisbtest isbused tobdetermine whetherbthebdata used isbreliable orbnot, meaning that if 

used under the same conditions and at different times, the results will remain the same. A 

variablebis consideredpreliable ifpthe Cronbach'spAlpha valuepis >p0.60. 

 

Table 3. Reliability Test for TikTok Social Media Use 

 

 

 

 

 

Basedponpthe reliability testpresults table, pit waspobtained thatpthe Cronbach's Alphapvalue 

was > 0.60, namely 0.929 > 0.60. Thispindicates thatpthe TikTok SocialpMedia Usage variable 

is reliable. 

 

Table 4. Reliability Test of Adventure Tourism Destination Reference Sources 

 

 

 

 

 

Basedpon thepreliability testpresults table, thepCronbach's Alphapvalue was found to be > 

0.60, namely 0.934 > 0.60. This indicates that the adventure tourism destination reference 

source variable is reliable. 

 

Analysis Prerequisite Tests 

There are two analysis prerequisite tests conducted inpthis studypare thepnormalityptest and the 

linearityptest. 

1. NormalitypTest 

Inpthe normalityptest, ifpthe significancepvalue isp>p0.05, thepdata can be considered 

normallypdistributed. Theptest used ispthe Kolmogorov-Smirnov test. 

 

    Table 5. NormalitypTest 
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Basedpon thepresults ofpthe normalityptest usingpthe Kolmogorov-Smirnovptest, pthe 

significancepvalue isp0.200, whichpis greaterpthan 0.05. pThis indicatespthat thepdata used 

arepnormallypdistributed, thus meetingpthe assumptions for further statistical analysis. 

2. Linearity Test 

In the linearity test, ifpthepSig. Deviationpfrom linearitypvalue isp>p0.05, therepis aplinear 

relationshippbetween thepindependent variablep (X) andpthe dependentpvariablep (Y). 

 

Table 6.  Linearity Test 

 

 

 

 

 

 

 

 

 

Based on theplinearityptest results table, thepSig. Deviationpfrom Linearitypvalue wasp0.607, 

whichpis greaterpthanp0.05, indicatingpa linearprelationship betweenpthe TikTok usage 

variablep (X) andpthe adventure tourism destination reference source variable (Y). 

 

HypothesispTesting 

Hypothesisptesting inpthispstudy was usedpto analyze andpempirically prove whetherpthere ispa 

significantpinfluence betweenpthe TikTok socialpmedia usage variable (X) andpthe adventure tourism 

destination reference source variable (Y). 

1. Simple Linear Regression Analysis 

Thispanalysis aims topdetermine thepdirection ofptheprelationship and thepmagnitude of 

thepinfluence between VariablepX and VariablepY. 

 

Table 7.  SimplepLinear RegressionpAnalysis 

 

 

 

 

 

 

Basedpon thepresults ofpthe simpleplinear regressionpanalysis, pthe following equation is 

obtained:  
Basedpon:the equation above, the constant valuep (α) is 15.456. When the TikTok social 

media usage variable is set to 0, the value of the reference source variable for adventure tourism 

destinations remains constant at 15.456. Thepregression coefficientp (b) ofp0.680 

indicatespthat each increasepin TikTok usage willppositively increasepthe perceived value of 

TikTok as a reference source for adventure tourism destinations. Furthermore, apsignificance 

valuepofp0.001, whichpis less thanp0.05, indicatespthat TikTok socialpmedia usagephaspa 

significantpinfluencepon reference sources for adventure tourism destinations inpthepSpecial 

Regionpof YogyakartapProvince. 

2. Coefficient of Determination (R²) Test 

Thepcoefficient ofpdeterminationp (R²) test in thispstudy aimspto assess thepcontribution 

or influencepof variablepX onpvariablepY. 

Table 8.  Coefficient of Determination (R²) Test 
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Based on thepresultspofpthepcoefficientpofpdeterminationptest, the R²pvalue is 0.463, 

indicatingpthatp46.3% ofpthepvariationpinpreference sources for adventure tourism 

destinations is influenced by the use of TikTok, while the remaining 53.7% ispinfluencedpby 

otherpfactorspnotpexaminedpinpthispstudy. 

3. T-Test 

This testpispusedpto measurepthe significance ofpthepindependentpvariablepin 

partiallypexplaining changes (variations) in thepdependentpvariable. 

 

Table 9.  T-Test 

  

 

 

 

 

 

BasedponpthepT-testpresults table, thepsignificancepvaluepisp0.001, whichpisplesspthan 

0.05. Furthermore, thepcalculatedpt-valuepis greater than the t-table, namely 9.187 > 1.66055. 

From these two results, itpcanpbepconcludedpthatpthepusepof TikTok socialpmediaphaspa 

significant influence as a reference source for adventure tourism destinations inpthepSpecial 

RegionpofpYogyakarta Province. 

 

Discussion 

This studypwaspconductedpby distributing questionnaires to Generation Z who actively use TikTok 

social media, which were then analyzed using SPSS version 27.0. Thepresultspofpthe analysis 

prerequisiteptest showed thatpthepdata were normallypdistributed, thus meetingpthe assumptions for 

regression analysis. A simpleplinear regressionpanalysis produced appositive regressionpcoefficientpof 

0.680, pindicating that higher TikTok usage also increases the perception of TikTok's function as a 

reference source for adventure tourism destinations, with a contribution of 46.3% as evidenced by a 

coefficient of determination of 0.463, whilepthe remainingp53.7% ispinfluenced bypotherpfactors 

outsidepthe study. ThepT-test results showed a calculatedpt-value greaterpthan thept-table, namely 

9.187p>p1.66055, withpa significancepvalue ofp0.001, whichpis less thanp0.05. Therefore, itpcanpbe 

concludedpthat TikTok usage haspa positivepand significantpeffect. Overall, TikTok functionspnot 

onlypas an entertainment medium, butpalso aspa sourcepof informationpand reference forpadventure 

tourism destinations for Generation Z in particular, especially through content perceived as authentic 

and based on real experiences. 

 

CONCLUSION 

Based on the previous discussion, we conclude that TikTok is an influential social media platform 

as a reference source for adventure tourism destinations. This is evidenced by the coefficient of 

determination of 0.463, with TikTok contributing 46.3% of the variation. This demonstrates that TikTok 

plays a role in shaping how individuals obtain information and references related to tourism 

destinations, particularly adventure tourism 
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