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Abstract 
Women contribute significantly to a country's economy through entrepreneurship, while women in 
entrepreneurship are influenced by knowledge and self-efficacy. The purpose of this study was to 
determine how self-efficacy, through which female students' intentions to pursue entrepreneurship 
are mediated, interacts with entrepreneurial knowledge. The research method is Explanatory Survey 
which is analyzed using path analysis techniques. Respondents in this study were female students 
who had taken entrepreneurship courses totaling 315 female students who were taken using the 
Proportional Random Sampling method. The results of the study show the important role of 
entrepreneurial knowledge and self-efficacy in increasing female students' entrepreneurial intentions. 
First, entrepreneurial knowledge has a positive relationship with female students' entrepreneurial 
intentions. Second, entrepreneurial knowledge has a positive relationship with female students' self-
efficacy. Third, self-efficacy is significantly related to female students' entrepreneurial intentions. 
Fourth, strong self-efficacy mediates the effect of entrepreneurial knowledge on female students' 
entrepreneurial intentions. 
  
Keywords: Women Entrepreneurial Intentions, Entrepreneurial Knowledge, Entrepreneurial Self-
Efficacy
 

Niat Wirausaha Perempuan Sebagai Mahasiswa di Perguruan 
Tinggi di Indonesia: Pengetahuan Wirausaha dan Efikasi Diri 

 
Abstrak  
Perempuan berkontribusi secara signifikan terhadap perekonomian suatu negara melalui 
kewirausahaan, sedangkan perempuan dalam berwirausaha dipengaruhi oleh pengetahuan dan 
efikasi diri. Tujuan dari penelitian ini adalah untuk mengetahui bagaimana efikasi diri, melalui 
mana niat siswa perempuan untuk menekuni kewirausahaan dimediasi, berinteraksi dengan 
pengetahuan kewirausahaan. Metode penelitian ini adalah Explanatory Survey yang dianalisis 
dengan teknik analisis jalur. Responden dalam penelitian ini adalah mahasiswi yang pernah 
mengikuti mata kuliah kewirausahaan berjumlah 315 mahasiswi yang diambil dengan 
menggunakan metode Proportional Random Sampling. Hasil penelitian menunjukkan peran penting 
pengetahuan kewirausahaan dan efikasi diri dalam meningkatkan intensi berwirausaha siswi. 
Pertama, pengetahuan kewirausahaan memiliki hubungan yang positif dengan intensi berwirausaha 
mahasiswi. Kedua, pengetahuan kewirausahaan memiliki hubungan yang positif dengan efikasi diri 
mahasiswi. Ketiga, efikasi diri berhubungan signifikan dengan niat berwirausaha mahasiswi. 
Keempat, efikasi diri yang kuat memediasi pengaruh pengetahuan kewirausahaan terhadap niat 
berwirausaha mahasiswi. 
 
Kata Kunci: Niat Wirausaha Wanita, Pengetahuan Wirausaha, Efikasi Diri Wirausaha 
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INTRODUCTION 

Women play a crucial role in a country's economic development (Manjaly et al., 2022; 
Raman et al., 2022). Small businesses can significantly contribute to the economy by 
generating new jobs and enhancing social welfare within a competitive marketplace 
(Mekonnim, 2015). This is further supported by research from (Moreira et al., 2019; Noor 
et al., 2022; Wilson et al., 2009), which emphasizes the important role women play in 
entrepreneurship based on their interests. Women who engage in entrepreneurship can 
significantly influence job creation and family income (Ge et al., 2022). According to (Duke, 
1996), as employment opportunities become scarcer, the emerging workforce must start 
their own businesses as a means to secure jobs, a trend that women should leverage for 
entrepreneurship. By establishing their own businesses, women contribute to driving a 
country's economy (Bayrón, 2013; Cho et al., 2020). Entrepreneurship offers benefits, 
satisfaction, and a flexible lifestyle (Kennedy et al., 2003). In Indonesia, women 
entrepreneurs account for 14% of the total population and contribute 9.1% to the country's 
Gross Domestic Product, according to data from Bank Indonesia (2021). 

According to data from BPS Indonesia (2022), 5.91% of Indonesian women are not 
yet entrepreneurs, with 11.1% of that figure coming from university graduates. This 
indicates that even though female students gain entrepreneurial knowledge at the university 
level, they still experience high unemployment rates upon graduation and demonstrate low 
intent to start their own businesses (Osakede et al., 2017; Youssef et al., 2018). 
Consequently, there is a notable imbalance between male and female entrepreneurs in 
various countries (Kickul et al., 2008). The issue of unemployment remains unresolved, as 
many individuals lack the skills to compete for jobs, highlighting the need to develop quality 
human resources (Ibegbulam & Echezona, 2019). The unemployment rate can be reduced 
by encouraging female students to create jobs or start their own businesses (Andi et al., 
2018; Bakry et al., 2019; Matthew & Victor, 2018). When female students engage in 
entrepreneurship, it can help lower unemployment rates, which is a significant social issue 
that affects economic development and growth in every country (Okoro et al., 2019). 

The low entrepreneurial intentions among female students, despite their education in 
entrepreneurial knowledge, should be a priority concern for all stakeholders, including the 
central government, the Ministry of Education, the corporate sector, and other related 
parties (Ariffianti & Hamdi, 2016). Providing quality entrepreneurship education is 
essential for shaping the identity of female students and guiding them effectively (Meirawan 
et al., 2022; Jena, 2020). A deeper understanding of entrepreneurial knowledge can better 
prepare them to initiate business ventures and enhance their self-efficacy (Gorman et al., 
1997; Jack & Anderson, 1999).  

Consequently, it is essential for female students to develop strong entrepreneurial 
knowledge and a sense of self-efficacy to navigate globalization in the workforce. 
Entrepreneurial knowledge significantly influences students' entrepreneurial tendencies 
(Firman & Putra, 2020; Lee et al., 2005; Packham et al., 2010; Roxas, 2014). Furthermore, 
students' understanding of entrepreneurial concepts is affected by their self-efficacy, which, 
according to (Bandura, 2001), can either strengthen or diminish their entrepreneurial 
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capabilities. The relationship between entrepreneurial knowledge and entrepreneurial goals 
is largely mediated by self-efficacy (Hoang et al., 2020). As noted by (Austin & Nauta, 
2016), women's likelihood of pursuing entrepreneurship is significantly affected by their 
sense of efficacy. A woman's self-efficacy is positively correlated with her entrepreneurial 
intentions (Adeniyi et al., 2022; Dempsey & Jennings, 2014; Elliott et al., 2020; Fenech et 
al., 2019; Nowiński et al., 2019; Santoso, 2016; Wilson et al., 2009). 

According to data from Bank Indonesia, BPS Indonesia, and previous studies, there 
is a noticeable disparity between female and male entrepreneurs. (Kavanagh & Drennan, 
2008) highlight that both female and male students are often unprepared to confront the 
global job market, despite receiving entrepreneurial skills and exceptional talents. This 
research differs significantly from prior studies because it specifically focuses on the female 
gender and examines how entrepreneurial knowledge influences entrepreneurial intentions, 
with self-efficacy serving as a mediating factor. The findings of this research are expected to 
provide valuable insights for policymaking by the Indonesian government, the Ministry of 
Education, and women with entrepreneurial aspirations. 

 
The influence of Entrepreneurial Knowledge on Entrepreneurial Intention 

Entrepreneurial knowledge equips students with the skills and understanding necessary to 
identify opportunities that others may overlook, while also nurturing a vision to develop 
their entrepreneurial intentions (Denanyoh et al., 2015; Zhang et al., 2014). According to 
(Liñán, 2004), this knowledge is evident in entrepreneurship education, which encompasses 
a range of activities aimed at cultivating an entrepreneurial mindset within the education 
system. As a critical component of business education, entrepreneurial knowledge inspires 
individuals to consider careers as entrepreneurs and promotes the creation of new businesses 
and revenue growth (Mcstay, 2008). 

According to (Zhang et al., 2014), entrepreneurial knowledge can be evaluated by 
inquiring whether students have received entrepreneurship education, plan to pursue it, or 
lack this education and have no intention of doing so. The effectiveness of the 
entrepreneurship education program is measured by various indicators, including its success 
in achieving its goals. These objectives encompass increasing entrepreneurial intentions, 
enhancing understanding of the business landscape, and improving the ability to capitalize 
on opportunities (Hills, 1988). 

Research by (Efendi et al., 2024) identified a significant relationship between 
entrepreneurial knowledge and women's entrepreneurial interest. Other studies also 
indicate that knowledge plays a crucial role in fostering interest in entrepreneurship (Díez-
Echavarría et al., 2020; Hutasuhut, 2018; Karyaningsih, 2020; Roxas, 2014). Additionally, 
similar findings demonstrate that entrepreneurial knowledge has a substantial impact on 
entrepreneurial interest (Liao et al., 2022; Malebana, 2017; Nájera-Sánchez et al., 2023; 
Tshikovhi & Shambare, 2015). 
H1: There is a correlation between entrepreneurial knowledge and entrepreneurial 

intentions. 
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The influence of Entrepreneurial Knowledge on Self-Efficacy 

Entrepreneurial knowledge significantly affects an individual's self-efficacy (Setiawana et 
al., 2019). Through entrepreneurship education, this knowledge enhances students' self-
efficacy in the field of entrepreneurship (Amaliah et al., 2021; Cox et al., 2002; Liu et al., 
2019). Additionally, entrepreneurial knowledge can play a key role in determining whether 
self-efficacy increases (Autónoma et al., 2011; Jiatong et al., 2021). 
H2: Entrepreneurial knowledge is correlated with self-efficacy 

 
The influence of Self-Efficacy on Entrepreneurial Intention 

Self-efficacy has a significant and positive influence on interest in entrepreneurship (Utari 
& Sukidjo, 2020). It is an essential variable for both starting and managing a business 
(Dardiri et al., 2019; Frunzaru & Cismaru, 2021; Utari & Sukidjo, 2020). Self-efficacy 
reflects a person's confidence in their ability to overcome challenges and achieve their goals 
(Bellò et al., 2018; Efendi et al., 2024). According to (Hemmings, 2018), students with high 
self-efficacy are likely to succeed in running an entrepreneurial venture.  
H3: There is a correlation between self-efficacy and entrepreneurial intentions. 

 
The Mediating role of Self-Efficacy on the influence of Entrepreneurial Knowledge on 
Entrepreneurial Intention 

Self-efficacy, often described as the fundamental self, reflects an individual's confidence in 
their ability to meet expectations across various tasks (Autónoma et al., 2011). 
Entrepreneurial self-efficacy particularly influences individual perceptions. Specifically, key 
competencies such as efficacy, resourcefulness, and visibility serve as essential tools for 
enhancing perceived value, empowering entrepreneurs to seize opportunities as they arise 
(Shittu & Dosunmu, 2014). According to (Autónoma et al., 2011), self-efficacy significantly 
impacts decision-making, goal-setting, emotional responses, effort, and the capacity to 
persist and overcome challenges in entrepreneurship. 

Efficacy can be assessed through various dimensions, including searching, planning, 
preparation, and implementation (Autónoma et al., 2011). In terms of self-efficacy, one key 
indicator is business creation, which effectively predicts entrepreneurial intentions (McGee 
et al., 2009). Additionally, self-efficacy can either increase or decrease based on one or a 
combination of several sources, such as mastery experience, social modeling, social 
persuasion, and emotional factors (Bandura, 2012). 

Intention is a mental state that directs an individual's focus, experiences, and actions 
toward a specific goal (Zhang et al., 2014). The Theory of Planned Behavior suggests that 
initiating entrepreneurship requires concrete actions that significantly influence research 
outcomes (Liñán, 2004). Entrepreneurial intention refers to the desire to engage in 
entrepreneurial activities (Mcstay, 2008). It reflects the mental processes an individual 
undertakes to start their own business or add value to an existing one (Fini et al., 2012). 
According to (Nabi et al., 2010), entrepreneurial intention encompasses an individual’s 
awareness and belief in their desire to establish a new business venture and their 
commitment to achieving this in the future. Essentially, entrepreneurial intention represents 
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a state of consciousness that drives attention, desire, and action toward starting one's own 
business. 

Entrepreneurial intention is assessed through several indicators, which include: 1) 
individual readiness, 2) professional goals, 3) personal will, 4) determination, 5) seriousness, 
and 6) the strength of individual intention (Liñán & Chen, 2009). According to Campo 
(2011), entrepreneurial intention can be measured using four criteria: starting a business, 
purchasing a small company, establishing a growing business, and buying and revitalizing 
a struggling company. This study employs measurement criteria from (Samuel et al., 2013), 
which focus on indicators such as preferences, desires, and plans. 

In research conducted by (Efendi et al., 2024), self-efficacy was identified as a 
mediator in the relationship between entrepreneurial knowledge and entrepreneurial 
interest. Similarly, (Utari & Sukidjo, 2020; Jiatong et al., 2021; Abdelwahed et al., 2022) 
found that self-efficacy is connected to how entrepreneurial knowledge affects 
entrepreneurial interest. Additionally, other studies indicate that self-efficacy mediation 
plays a significant role in the influence of entrepreneurial knowledge on entrepreneurial 
interest (Abdelwahed et al., 2023; Jiatong et al., 2021; Utari & Sukidjo, 2020). 
H4: Self-efficacy acts as a mediator in the relationship between entrepreneurial knowledge 

and entrepreneurial intentions. 

 
Figure 1. Modeling Research Framework 

 
Table 1. Summary of Questionnaire Instrument 

No Variable Indicator 
1 Entrepreneurial 

Knowledge 
Possess foundational knowledge of entrepreneurship. 
Possess knowledge of business concepts and opportunities. 
Possess knowledge of various business aspects. 
Dare to take risks. 
Able to evaluate business opportunities. 
Able to develop solutions to issues. 

2 Self-efficacy  Confidence in one's ability to run a business. 
Possessing a leadership mindset when establishing a business. 
Emotional condition. 

3 Entrepreneurial 
Intention 

Opting for an entrepreneurial path instead of collaborating with 
others. 
Pursuing a career as an entrepreneur. 
Future oriented. 
Planning to start a business. 
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METHOD  

This study employs quantitative techniques using explanatory survey methods. The subjects 
included female students who had taken entrepreneurship courses at Universitas 
Pendidikan Indonesia. A total of 315 women participated in the study, selected through 
proportional random sampling. Data collection was conducted using a five-point Likert 
scale questionnaire (included in Table 1), followed by path analysis. The data analysis was 
performed using path analysis within the IBM SPSS Amos 23 application. 
 
FINDING AND DISCUSSION 

The following presents a descriptive statistical analysis of each research variable, as outlined 
in Table 2, where all variables in the study show moderate correlation. The dependent scale 
utilized is Cronbach's Alpha, which ranges from 0.77 to 0.87 depending on the analyzed 
variable. Convergent validity was assessed using confirmatory factor analysis (CFA). 

Table 2. Displays Statistical Analysis. 
Factors  Resp Minimal Maximal Average  SD 

EK 315 3.50 5.00 3.8273 0.48 
Se 315 3.00 5.00 3.4547 0.28 
EI 315 3.60 5.00 3.6784 0.46 

*EK= Entrepreneurial Knowledge, Se= Self-efficacy, EI = Entrepreneurial Intention. 
 
Additionally, Table 3 below presents the reliability and validity of the research model, 

demonstrating strong convergent validity. The statistical results for reliability and validity 
are as follows: 

Table 3. Data on Reliability-Validity 
Factors AVE  CR VIF 

Entrepreneurial Knowledge 0.40 0.81 1.22 
Self-efficacy  0.49 0.77 1.29 
Entrepreneurial Intention 0.76 0.92 1.08 

 
After conducting the reliability and validity tests, a Goodness of Fit (GOF) 

measurement was performed. According to Ghozali (2017), GOF assesses how well the 
observed data aligns with the research model. Table 4 below presents the final results for 
the absolute fit and goodness measures. The GOF test results indicated that the chi-square 
values, GFI, NFI, and RMSEA were all satisfactory, confirming that the research model is 
considered fit. 

Table 4. Summary of GOF Test 
Identity  Standards of Measurment   

Chi-Square <0.79  0.000 
Goodness of fit  >0.91 1.000 
Root Mean Square Error of 
Approximation  

<0.81 0.000 

Normed Fit Index >0.91 1.000 
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Additionally, a hypothesis analysis was conducted to assess the direct and indirect 
effects of entrepreneurial knowledge variables on the entrepreneurial intentions of female 
students, with self-efficacy as a mediator. The results of the hypothesis testing are displayed 
in Table 5 and Figure 2. 

Table 5. Summary of Hypothesis Test 
Hypothesis  Path.Coeff R2 P-Value 

H1 : EK  à EI  0.20 0.19 0.000 
H2  : EK  à Se 0.39 0.22     0.000 
H3  : Se   à EI 0.25 0.13 0.000 
H4  : EK à Se à EI   0.29 0.21 0.000 
(Se Controlled)    

 
Figure 2. Research Mediation Model 

 
The analysis results indicate a partiality in each research variable related to the 

entrepreneurial intentions of female students. We previously outlined the measurement 
dimensions for the entrepreneurial knowledge variable, which include: A) increased 
interest, B) enhanced understanding of the business world, and C) the ability to seize 
opportunities (Hills, 1998). For the self-efficacy variable, measurement dimensions include: 
A) seeking opportunities, B) planning, C) organizing resources, D) managing personnel, 
and E) handling finances (Campo, 2011). The entrepreneurial intention variable is 
measured using the following indicator dimensions: A) preference, B) desire, and C) 
planning (Samuel et al., 2013). 

In the first hypothesis, the analysis reveals a strong positive relationship between 
entrepreneurial knowledge and the entrepreneurial intentions of female students. 
Entrepreneurial knowledge has an R² effect of 0.19, indicating 19% variance explained. This 
finding aligns with (Bandura, 2001) social cognitive theory, which posits that 
entrepreneurial intentions can be influenced by the surrounding environment, particularly 
the school environment for students. Other studies have also demonstrated that 
entrepreneurial knowledge significantly affects the entrepreneurial intentions of female 

students (Efendi et al., 2024; Firman & Putra, 2020; Lee et al., 2005; Nowiński et al., 2019; 
Packham et al., 2010; Roxas, 2014). According to (Carr & Sequeira, 2007), entrepreneurial 
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knowledge impacts the intentions of both female and male students, as students receive 
socialization through various methods that enhance their skills and confidence to pursue 
entrepreneurship. 

The second hypothesis examines the direct effect of entrepreneurial knowledge on the 
self-efficacy of female students. The study results indicate a strong correlation between 
entrepreneurial knowledge and female students' self-efficacy, with an R² effect of 0.22, or 
22%. However, the findings suggest a variability in the relationship, indicating that while 
there is no direct correlation between self-efficacy and entrepreneurial knowledge, self-
efficacy serves as a significant mediator (Abdelwahed et al., 2023; Jiatong et al., 2021; 
Kazumi & Kawai, 2017). 

The third hypothesis examines the direct effect of self-efficacy on the entrepreneurial 
intentions of female students. The results indicate a significant positive relationship, with 
an R² value of 0.13, or 13%. This finding illustrates how self-efficacy influences female 
students' entrepreneurial intentions, as supported by previous research (Adeniyi et al., 2022; 
Amatucci & Crawley, 2011; Dempsey & Jennings, 2014; Saraih et al., 2018; Nowiński et 
al., 2019; Santoso, 2016; Wilson et al., 2009). 

The fourth and final hypothesis examines the indirect effect of self-efficacy as a 
mediator in the relationship between entrepreneurial knowledge and the ambition of female 
students to become entrepreneurs. The findings indicate that self-efficacy mediation 
enhances the effect of entrepreneurial knowledge on female students' entrepreneurial 
intentions. This is supported by (Bandura, 2012) assertion that self-efficacy can boost 
entrepreneurial intentions. 

The findings of this study are further supported by the assertion that self-efficacy is a 
crucial factor in explaining the relationship between entrepreneurial knowledge and 
entrepreneurial intentions (Fayolle & Liñán, 2014; Hoang et al., 2020; Remeikiene et al., 
2013). It can be argued that self-efficacy serves as a significant mediating component for the 
entrepreneurial intentions of female students (Abdelwahed et al., 2023; Bayrón, 2013; 
Jiatong et al., 2021; Kazumi & Kawai, 2017). 

Based on the findings of this research, tertiary institutions should focus on enhancing 
their performance by encouraging female students to have the courage to pursue 
entrepreneurship. Universities should also develop programs that promote an 
entrepreneurial spirit. One effective approach is to collaborate with private businesses, as 
partnerships with external organizations can significantly boost entrepreneurial success (AR 
et al., 2016; Lynch, 2000). By enabling students to study entrepreneurship and participate 
in internships at these partnering businesses, universities can help increase female students' 
confidence in starting their own ventures. 

CONCLUSION 

Research indicates that entrepreneurial knowledge plays a crucial role in enhancing female 
students' entrepreneurial intentions through self-efficacy. First, there is a positive and 
significant relationship between entrepreneurial knowledge and the entrepreneurial 
intentions of female students. Second, entrepreneurial knowledge positively and 



 Entrepreneurial Intentions of Women as Students at Universities in Indonesia: Entrepreneurial Knowledge and 
Self-Efficacy (Effendy & Tantri) 

 

279 
 
 

Tem
plate 

of J
urnal E

conomia 

significantly influences self-efficacy among students. Third, a positive and strong correlation 
exists between self-efficacy and entrepreneurial intentions in female students. Lastly, self-
efficacy mediates the effect of entrepreneurial knowledge on the entrepreneurial intentions 
of female students. The conclusions of this study acknowledge certain limitations, including 
the focus on testing only the relationships between the variables of entrepreneurial 
knowledge, self-efficacy, and entrepreneurial intentions, specifically among female students 
who have received entrepreneurship education. The findings of this study suggest several 
recommendations: 1) students should enhance their awareness of the importance of 
entrepreneurship education by engaging in learning opportunities beyond traditional 
lectures, such as entrepreneurship seminars and training sessions, which can help foster 
greater interest in entrepreneurship; 2) it is essential for lecturers to give serious attention to 
the implementation of entrepreneurship education; by emphasizing student engagement 
and active learning, they can better stimulate students' interest in entrepreneurship; and 3) 
for future studies, the researcher recommends conducting a deeper exploration into 
additional factors that might influence students' interest in entrepreneurship, extending 
beyond just entrepreneurial knowledge and self-efficacy. 

REFERENCES 

Abdelwahed, N. A. A., Soomro, B. A., Shah, N., & Saraih, U. N. (2023). Effect of 
institutional support and entrepreneurial knowledge on women’s entrepreneurial self-
efficacy and venture performance in a developing country. International Journal of 
Innovation Science, 15(5), 776–798. https://doi.org/10.1108/IJIS-12-2021-0218 

Adeniyi, A. O., Derera, E., & Gamede, V. (2022). Entrepreneurial self-efficacy for 
entrepreneurial readiness in a developing context: A survey of exit level students at 
tvet institutions in Nigeria. Sage Open, 12(2). 
https://doi.org/10.1177/21582440221095059 

Amaliah, R., Kardoyo, K., & Rusdarti, R. (2021). The impact of entrepreneurial 
knowledge, personality, motivation and family environment on entrepreneurial 
intention through self efficacy. Journal of Economic Education, 10(2), 149–157. 

Amatucci, F. M., & Crawley, D. C. (2011). Financial self-efficacy among women 
entrepreneurs. International Journal of Gender and Entrepreneurship, 3(1), 23–37. 
https://doi.org/10.1108/17566261111114962 

Andi, Y. D., Wulan, H. S., & Diana, P. (2018). Personal influence, entrepreneurship 
training and entrepreneurship knowledge on entrepreneurship interest, with 
competitive advantages as intervening variables (Study case in the Karanggondang 
village community of Jepara Regency). Journal of Management, 4(4). 

AR, M., Usman, N., & Azizah, A. (2016). Vocational school-industry partnership in 
improving graduate competency. Jurnal Ilmiah Peuradeun, 4(3), 269. 
https://doi.org/10.26811/peuradeun.v4i3.102 

Ariffianti, I., & Hamdi, N. (2016). Faktor faktor yang mempengaruhi motivasi mahasiswa 
ingin menjadi wirausaha. Valid: Jurnal Ilmiah, 13(1), 73–82. 
https://journal.stieamm.ac.id/valid/article/view/15 



Jurnal Economia, Volume 21, Number 2, June 2025 
 
 

280 
 
 

Tem
plate 

of J
urnal E

conomia 

Austin, M. J., & Nauta, M. M. (2016). Entrepreneurial role-model exposure, self-efficacy, 
and women’s entrepreneurial intentions. Journal of Career Development, 43(3), 260–272. 

Autónoma, U., Colombia, D. C., Campo, M., & Luis, J. (2011). Analysis of the influence 
of self-efficacy on entrepreneurial intentions Análisis de la influencia de la auto-
confianza en las intenciones emprendedoras. Analysis of the Influence of Self-Efficacy on 
Entrepreneurial Intentions Prospect, 9(2), 14–21. 
http://www.redalyc.org/articulo.oa?id=496250980003 

Bakry, D., Khalifa, R., & Dabab, M. (2019). The Effectiveness of Entrepreneurship 
Programs to Reduce Unemployment in Developing Countries: The Case of Saudi 
Arabia. 2019 Portland International Conference on Management of Engineering and 
Technology (PICMET), 1–8. https://doi.org/10.23919/PICMET.2019.8893678 

Bandura, A. (2001). Social cognitive theory: An agentic perspective. Annual Review of 
Psychology, 52(1), 1–26. https://doi.org/10.1146/annurev.psych.52.1.1 

Bandura, A. (2012). On the functional properties of perceived self-efficacy revisited. Journal 
of Management, 38(1), 9–44. https://doi.org/10.1177/0149206311410606 

Bayrón, C. E. (2013). Social cognitive theory, entrepreneurial self-efficacy and 
entrepreneurial intentions: Tools to maximize the effectiveness of formal 
entrepreneurship education and address the decline in entrepreneurial activity. Griot, 
6(1), 66–77. 

Bellò, B., Mattana, V., & Loi, M. (2018). The power of peers: A new look at the impact of 
creativity, social context and self-efficacy on entrepreneurial intentions. International 
Journal of Entrepreneurial Behavior & Research, 24(1), 214–233. 

Carr, J. C., & Sequeira, J. M. (2007). Prior family business exposure as intergenerational 
influence and entrepreneurial intent: A Theory of Planned Behavior approach. Journal 
of Business Research, 60(10), 1090–1098. 
https://doi.org/10.1016/j.jbusres.2006.12.016 

Cho, Y., Li, J., & Chaudhuri, S. (2020). Women entrepreneurs in Asia: Eight country 
studies. Advances in Developing Human Resources, 22(2), 115–123. 
https://doi.org/10.1177/1523422320907042 

Cox, L. W., Mueller, S. L., & Moss, S. E. (2002). The impact of entrepreneurship education 
on entrepreneurial self-efficacy. International Journal of Entrepreneurship Education, 1(2), 
229–245. 

Dardiri, A., Irsyada, R., & Sugandi, M. (2019). Contributions of Understanding of 
Entrepreneurship, Interest in Entrepreneurship, and Self Efficacy to Entrepreneurial 
Readiness in the Age of the Industrial Revolution 4.0. Proceedings of the 2nd 
International Conference on Vocational Education and Training (ICOVET 2018). 
https://doi.org/10.2991/icovet-18.2019.6 

Dempsey, D., & Jennings, J. (2014). Gender and entrepreneurial self-efficacy: a learning 
perspective. International Journal of Gender and Entrepreneurship, 6(1), 28–49. 
https://doi.org/10.1108/IJGE-02-2013-0013 

Denanyoh, R., Adjei, K., & Nyemekye, G. E. (2015). Factors that impact on 
entrepreneurial intention of tertiary students in Ghana. International Journal of Business 
and Social Research, 5(3), 19–29. 



 Entrepreneurial Intentions of Women as Students at Universities in Indonesia: Entrepreneurial Knowledge and 
Self-Efficacy (Effendy & Tantri) 

 

281 
 
 

Tem
plate 

of J
urnal E

conomia 

Díez-Echavarría, L., Valencia-Arias, A., & Bermúdez-Hernández, J. (2020). Tool for 
measuring the influence of the field of knowledge on entrepreneurial intention among 
university students. Periodica Polytechnica. Social and Management Sciences, 28(1), 38. 

Duke, C. R. (1996). Exploring Student Interest in Entrepreneurship Courses. Journal of 
Marketing Education, 18(3), 35–45. https://doi.org/10.1177/027347539601800305 

Efendi, R., Mulyadi, H., Disman, D., Purnamasari, I., & Angel Tantri, P. (2024). The Role 
of Gender in Fostering Interest in Entrepreneurship in Indonesia. JWEE. 
https://doi.org/10.28934/jwee24.12.pp141-156 

Elliott, C., Mavriplis, C., & Anis, H. (2020). An entrepreneurship education and peer 
mentoring program for women in STEM: mentors’ experiences and perceptions of 
entrepreneurial self-efficacy and intent. International Entrepreneurship and Management 
Journal, 16(1), 43–67. https://doi.org/10.1007/s11365-019-00624-2 

Fayolle, A., & Liñán, F. (2014). The future of research on entrepreneurial intentions. Journal 
of Business Research, 67(5), 663–666. https://doi.org/10.1016/j.jbusres.2013.11.024 

Fenech, R., Baguant, P., & Ivanov, D. (2019). Entrepreneurial attitudes, self-efficacy, and 
subjective norms amongst female Emirati entrepreneurs. International Journal of 
Entrepreneurship, 23(1), 1–11. 

Fini, R., Grimaldi, R., Marzocchi, G. L., & Sobrero, M. (2012). The Determinants of 
Corporate Entrepreneurial Intention within Small and Newly Established Firms. 
Entrepreneurship Theory and Practice, 36(2), 387–414. https://doi.org/10.1111/j.1540-
6520.2010.00411.x 

Firman, A., & Putra, A. H. P. K. (2020). The effect of social media utilization, campus 
environment and entrepreneurship knowledge on student entrepreneurial interest. 
Point Of View Research Management, 1(4), 131–143. 

Frunzaru, V., & Cismaru, D.-M. (2021). The impact of individual entrepreneurial 
orientation and education on generation Z’s intention towards entrepreneurship. 
Kybernetes, 50(7), 1969–1981. https://doi.org/10.1108/K-05-2018-0272 

Ge, T., Abbas, J., Ullah, R., Abbas, A., Sadiq, I., & Zhang, R. (2022). Women’s 
entrepreneurial contribution to family income: Innovative technologies promote 
females’ entrepreneurship amid COVID-19 Crisis. Frontiers in Psychology, 13. 
https://doi.org/10.3389/fpsyg.2022.828040 

Gorman, G., Hanlon, D., & King, W. (1997). Some research perspectives on 
entrepreneurship education, enterprise education and education for small business 
management: A ten-year literature review. International Small Business Journal: 
Researching Entrepreneurship, 15(3), 56–77. 
https://doi.org/10.1177/0266242697153004 

Hemmings, J. (2018). How Psychology Works: The Facts Visually Explained. Penguin. 
Hills, G. E. (1988). Variations in University entrepreneurship education: An empirical study 

of an evolving field. Journal of Business Venturing, 3(2), 109–122. 
https://doi.org/10.1016/0883-9026(88)90021-3 

Hoang, G., Le, T. T. T., Tran, A. K. T., & Du, T. (2020). Entrepreneurship education and 
entrepreneurial intentions of university students in Vietnam: the mediating roles of 
self-efficacy and learning orientation. Education + Training, 63(1), 115–133. 
https://doi.org/10.1108/ET-05-2020-0142 



Jurnal Economia, Volume 21, Number 2, June 2025 
 
 

282 
 
 

Tem
plate 

of J
urnal E

conomia 

Hutasuhut, S. (2018). The roles of entrepreneurship knowledge, self-efficacy, family, 
education, and gender on entrepreneurial intention. Dinamika Pendidikan, 13(1), 90–
105. 

Ibegbulam, I. J., & Echezona, R. I. (2019). Improving the quality of human resources in 
academic libraries in Nigeria for the digital age: A review of competencies 
requirements for librarians. International Journal of Applied Technologies Libraies and 
Information Management, 5, 2–9. 

Jack, S. L., & Anderson, A. R. (1999). Entrepreneurship education within the enterprise 
culture. International Journal of Entrepreneurial Behavior & Research, 5(3), 110–125. 
https://doi.org/10.1108/13552559910284074 

Jiatong, W., Murad, M., Bajun, F., Tufail, M. S., Mirza, F., & Rafiq, M. (2021). Impact of 
Entrepreneurial Education, Mindset, and Creativity on Entrepreneurial Intention: 
Mediating Role of Entrepreneurial Self-Efficacy. Frontiers in Psychology, 12. 
https://doi.org/10.3389/fpsyg.2021.724440 

Karyaningsih, R. P. D. (2020). Does entrepreneurial knowledge influence vocational 
students’ intention? Lessons from Indonesia. Entrepreneurial Business and Economics 
Review, 8(4), 138–155. 

Kavanagh, M. H., & Drennan, L. (2008). What skills and attributes does an accounting 
graduate need? Evidence from student perceptions and employer expectations. 
Accounting & Finance, 48(2), 279–300. https://doi.org/10.1111/j.1467-
629X.2007.00245.x 

Kazumi, T., & Kawai, N. (2017). Institutional support and women’s entrepreneurial self-
efficacy. Asia Pacific Journal of Innovation and Entrepreneurship, 11(3), 345–365. 
https://doi.org/10.1108/APJIE-12-2017-041 

Kennedy, J., Drennan, J., Renfrow, P., & Watson, B. (2003). Situational factors and 
entrepreneurial intentions. 16th Annual Conference of Small Enterprise Association of 
Australia and New Zealand, 28, 1–12. 

Kickul, J., Wilson, F., Marlino, D., & Barbosa, S. D. (2008). Are misalignments of 
perceptions and self-efficacy causing gender gaps in entrepreneurial intentions among 
our nation’s teens? Journal of Small Business and Enterprise Development, 15(2), 321–335. 
https://doi.org/10.1108/14626000810871709 

Lee, S. M., Chang, D., & Lim, S. (2005). Impact of Entrepreneurship Education: A 
Comparative Study of the U.S. and Korea. The International Entrepreneurship and 
Management Journal, 1(1), 27–43. https://doi.org/10.1007/s11365-005-6674-2 

Liao, Y.-K., Nguyen, V. H. A., & Caputo, A. (2022). Unveiling the role of entrepreneurial 
knowledge and cognition as antecedents of entrepreneurial intention: a meta-analytic 
study. International Entrepreneurship and Management Journal, 18(4), 1623–1652. 

Liñán, F. (2004). Intention-based models of entrepreneurship education. Piccolla 
Impresa/Small Business, 3(1), 11–35. 

Liñán, F., & Chen, Y. (2009). Development and cross–cultural application of a specific 
instrument to measure entrepreneurial intentions. Entrepreneurship Theory and Practice, 
33(3), 593–617. https://doi.org/10.1111/j.1540-6520.2009.00318.x 



 Entrepreneurial Intentions of Women as Students at Universities in Indonesia: Entrepreneurial Knowledge and 
Self-Efficacy (Effendy & Tantri) 

 

283 
 
 

Tem
plate 

of J
urnal E

conomia 

Liu, X., Lin, C., Zhao, G., & Zhao, D. (2019). Research on the effects of entrepreneurial 
education and entrepreneurial self-efficacy on college students’ entrepreneurial 
intention. Frontiers in Psychology, 10, 869. 

Lynch, R. (2000). High school career and technical education for the first decade of the 21st 
century. Journal of Vocational Education Research, 25(2), 155–198. 

Malebana, M. J. (2017). Knowledge of entrepreneurial support and entrepreneurial 
intention in the rural provinces of South Africa. Development Southern Africa, 34(1), 74–
89. 

Manjaly, N. B., Joseph, G., P M, N., & K S, K. N. (2022). Entrepreneurial Intention of 
Indian Women University Students. JWEE, 3–4, 273–290. 
https://doi.org/10.28934/jwee22.34.pp273-290 

Matthew, O. J., & Victor, A. A. (2018). Reducing unemployment in Nigeria: an evaluation 
of the entrepreneurship programmers in Ondo state. Journal of Studies in Management 
and Planning, 4(01), 26–36. 

McGee, J. E., Peterson, M., Mueller, S. L., & Sequeira, J. M. (2009). Entrepreneurial self–
efficacy: Refining the measure. Entrepreneurship Theory and Practice, 33(4), 965–988. 
https://doi.org/10.1111/j.1540-6520.2009.00304.x 

Mcstay, D. (2008). An investigation of undergraduate student self-employment intention 
and the impact of entrepreneurship education and previous entrepreneurial 
experience. Doctor of Philosophy, School of Business University of Australia. 

Moreira, J., Marques, C. S., Braga, A., & Ratten, V. (2019). A systematic review of 
women’s entrepreneurship and internationalization literature. Thunderbird 
International Business Review, 61(4), 635–648. https://doi.org/10.1002/tie.22045 

Nabi, G., Holden, R., & Walmsley, A. (2010). Entrepreneurial intentions among students: 
towards a re-focused research agenda. Journal of Small Business and Enterprise 
Development, 17(4), 537–551. https://doi.org/10.1108/14626001011088714 

Nájera-Sánchez, J.-J., Pérez-Pérez, C., & González-Torres, T. (2023). Exploring the 
knowledge structure of entrepreneurship education and entrepreneurial intention. 
International Entrepreneurship and Management Journal, 19(2), 563–597. 

Noor, S., Md. Isa, F., & Shafiq, A. (2022). Women’s entrepreneurial success models: A 
review of the literature. World Journal of Entrepreneurship, Management and Sustainable 
Development, 18(1), 137–162. https://doi.org/10.47556/J.WJEMSD.18.1.2022.7 

Nowiński, W., Haddoud, M. Y., Lančarič, D., Egerová, D., & Czeglédi, C. (2019). The 
impact of entrepreneurship education, entrepreneurial self-efficacy and gender on 
entrepreneurial intentions of university students in the Visegrad countries. Studies in 
Higher Education, 44(2), 361–379. https://doi.org/10.1080/03075079.2017.1365359 

Okoro, C. N., Amaechi, E. C. C., & Chijioke-Okoro, C. G. (2019). Achieving reduction in 
unemployment and labour conflicts: The cooperative model. Forshen Hub International 
Journal of Economics and Business Management, 1(1), 39–56. 

Osakede, U. A., Lawanson, A. O., & Sobowale, D. A. (2017). Entrepreneurial interest and 
academic performance in Nigeria: evidence from undergraduate students in the 
University of Ibadan. Journal of Innovation and Entrepreneurship, 6(1), 19. 
https://doi.org/10.1186/s13731-017-0079-7 



Jurnal Economia, Volume 21, Number 2, June 2025 
 
 

284 
 
 

Tem
plate 

of J
urnal E

conomia 

Packham, G., Jones, P., Miller, C., Pickernell, D., & Thomas, B. (2010). Attitudes towards 
entrepreneurship education: a comparative analysis. Education + Training, 52(8/9), 
568–586. https://doi.org/10.1108/00400911011088926 

Raman, R., Subramaniam, N., Nair, V. K., Shivdas, A., Achuthan, K., & Nedungadi, P. 
(2022). Women entrepreneurship and sustainable development: Bibliometric analysis 
and emerging research trends. Sustainability, 14(15), 9160. 
https://doi.org/10.3390/su14159160 

Remeikiene, R., Startiene, G., & Dumciuviene, D. (2013). Explaining entrepreneurial 
intention of university students: The role of entrepreneurial education. International 
Conference, 299, 307. 

Roxas, B. (2014). Effects of entrepreneurial knowledge on entrepreneurial intentions: a 
longitudinal study of selected South-east Asian business students. Journal of Education 
and Work, 27(4), 432–453. https://doi.org/10.1080/13639080.2012.760191 

Samuel, Y. A., Ernest, K., & Awuah, J. B. (2013). An assessment of entrepreneurship 
intention among Sunyani Polytechnic Marketing students. International Review of 
Management and Marketing, 3(1), 37–49. 

Santoso, S. (2016). Influence of self-efficacy to student entrepreneurial-intention with 
student background as a moderating variable: case study in Indonesia. Business and 
Management, 8(4), 131–144. 

Saraih, U., Zin Aris, A. Z., Abdul Mutalib, S., Tunku Ahmad, T. S., Abdullah, S., & Harith 
Amlus, M. (2018). The influence of self-efficacy on entrepreneurial intention among 
engineering students. MATEC Web of Conferences, 150, 05051. 
https://doi.org/10.1051/matecconf/201815005051 

Setiawana, R., Hamdanib, N. A., Solihatc, A., Mubarokd, T. M. S., Nugrahae, S., Fatah, 
G. A., & Maulanif, I. P. (2019). Does entrepreneurial knowledge affect self-efficacy 
and impact on entrepreneurial interest. Education. 

Shittu, A. I., & Dosunmu, Z. (2014). Family background and entrepreneurial intention of 
fresh graduates in Nigeria. Journal of Poverty, Investment and Development, 5(1), 78–90. 

Tshikovhi, N., & Shambare, R. (2015). Entrepreneurial knowledge, personal attitudes, and 
entrepreneurship intentions among South African Enactus students. Problems and 
Perspectives in Management, 13, Iss. 1 (contin.), 152–158. 

Utari, F. D., & Sukidjo, S. (2020). The roles of need for achievement and family 
environment in stimulating entrepreneurial interest through self-efficacy. Jurnal 
Economia, 16(2), 143–160. 

Wilson, F., Kickul, J., Marlino, D., Barbosa, S. D., & Griffiths, M. D. (2009). An analysis 
of the role of gender and self-efficacy in developing female entrepreneurial interest and 
behavior. Journal of Developmental Entrepreneurship, 14(02), 105–119. 
https://doi.org/10.1142/S1084946709001247 

Youssef, E. A. I. M., Nafii, I., & Kamal, A. (2018). Entrepreneurial spirit of students: innate 
or acquired. 6th International OFEL Conference on Governance, Management and 
Entrepreneurship. New Business Models and Institutional Entrepreneurs: Leading Disruptive 
Change. April 13th-14th, 2018, Dubrovnik, Croatia, 332–343. 



 Entrepreneurial Intentions of Women as Students at Universities in Indonesia: Entrepreneurial Knowledge and 
Self-Efficacy (Effendy & Tantri) 

 

285 
 
 

Tem
plate 

of J
urnal E

conomia 

Zhang, Y., Duysters, G., & Cloodt, M. (2014). The role of entrepreneurship education as a 
predictor of university students’ entrepreneurial intention. International 
Entrepreneurship and Management Journal, 10(3), 623–641. 
https://doi.org/10.1007/s11365-012-0246-z 


